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El presente trabajo tiene como propdsito esencial, realizar una segmentacion
psicogréafica, en base a valores y estilos de vida, asi como las actitudes frente a
la tecnologia de los habitantes de Lima Metropolitana y Callao de los niveles
socioecondémicosA, B,C y D, entre 15y 69 afiosde edad. Se utilizGunamuestra
de 906 casos, a los cualesse le aplico un cuestionario estructurado que contenia
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35 atributos previamente definidos en base a una investigaciéon cualitativa, y
otras preguntas de control, tal como edad, nivel socioecondmicoy tenenciade
productos tecnolégicos en elhogar. Del total de 35 atributos evaluadoslos cuales
se redujeron en 8 factores tras realizar un andlisis factorial. Seguidamente se
realiz6 un analisis cluster,donde se identificaron 5 segmentos caracterizados por
los atributos previamente mencionados: Aquellos que se encuentran Orientados
a la tecnologia; los que, a pesar de tener productos tecnoldgicos prefieren estar
esconectados; los que se encuentran Orientados al poder, los que tienden a ser
Tradicionales por sus actitudes frente a las costumbres, y aquellos Orientados a
los valores que tienen como eje virtudes tales como la solidaridad, sencillez, etc.

ABSTRACT

The main purpose of this work is to carry out a psychographic segmentation,
based on values and lifestyles, as well as the attitudes towards technology of the
inhabitants of Metropolitan Lima and Callao of the socioeconomic levels A, B, C
and D, between 15 and 69 years of age. A sample of 906 cases was used, to
which a structured questionnaire was applied that contained 35 previously
defined attributes based on qualitative research, and other control questions,
such as age, socioeconomic level and possession of technological products at
home. . Of the total of 35 attributes evaluated, which were reduced by 8 factors
after performing a factor analysis. Next, a cluster analysis was carried out, where
5 segments characterized by the aforementioned attributes were identified:
Those that are Technology-Oriented; those who, despite having technological
products prefer to be online; those that are oriented to power, those that tend to
be traditional dueto their attitudes towards customs, andthose oriented to values
whose axis is virtues such as solidarity, simplicity, etc.



